Office of the H.O.D, Department of Commerce ., Govt. T.R.S College Rewa (M.P.)

Assignment Topics of B.Com. (Hons.)

18/09/2020

B.Com. (Hons) V Sem.

H-IX Income tax law and

Practice

1. M PR — AT & MNP |

(Income tax — Heads of Income.)

2. TR RIS —@RT Td 339 |
(Tax Planning — Concepts & objects.)

H-X Management

Accounting

1. USSR T — I &4 UG B |

(Management Accounting- Meaning Scope & Functions.)

2. DY Yarg fIaxv vd Ihs yarg faaxo|

(Fund flow statement & cash flow statment.)

S-V Marketing

Management

1 -fagoE yeee —3TRI Ud H8d |

(Marketing management — meaning , and importance .)

2. RIS fAYUE — SraeRoT | UGf Td & |

(International marketing — concept nature & scope.)

H-XI Goods and Service tax-

B.Com. (Hons) VI Sem.

1. 98] T4 AT B —ERT |, I3¥F UG G- |

(GST-Concept, objectives and structure.)

2. 9¥g UG AT PR B A=A GSIT —ugSigT Bl ufBAT |

(Registration under GST-Procedure for Registration).

H-XII Auditing

1. 3fBeToT —3MMI, IS TG G ROl

(Auditing —meaning , objectives and classification .)

2. yAHE—|Ufodl v qRicdl &1 g |
(Vouching- Verification of Assets and liabilities.)




S-VI Financial

Management

1-gSil ERET —3MR™ Ud MeaRe gc.

(Capital Structure — meaning and determinants.)

29Rd ¥ facig IR —3ifrd Ud aifipoT |

(Financial market in India —Significance and classification.)
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M.Com. III Sem.

I-Managerial Economics

1. UGB IRA—IGLRO UG g |

(Managerial Economics- Concepts and principles .)

2. AGANYS F% —qIRON, Yl Td T2 |

(Business cycles-Concepts, nature and phases )

II- Tax planning and

management

1. &R fFONE—3M, IR Ud HEd |

(Tax Planning —meaning , objectives and importance )

2. IR Y§ET IR Sy Ud & |

(Tax management — Concepts , objectives and areas)

III-Enterterneurship skill

development

1. ST —3MeRoT 39 g

(Enterterneurship — concepts , and theories .)

2. Ieifadr faerT aried |

(Entrepreneurial development programme.)

IV Accounting for managerial

decisions

1. UdIDIT AQ@IHT—3M, Y Yd Hed |

(Management accounting —meaning , nature & importance.)

2. Y9I [DHETUT—IIGEROT TG faersmany

(Management audit — concepts and features. )




M.Com. IV Sem.
Marketing Management
Group

I-Advertising & sales

management

1. fa9moe —srauRvm e Ud R

(Advertising —concepts , scope and functions.)

2. fa®g gydua —IMaeRol [ $Seevd Ud B |

(sales management — concepts, objectives and functions. )

II- Consumer behavior

1. SUHHRT FTeR—ITYRONT Vg FECTH |

(Consumer behavior —concepts and determinants )

2. IUITIT SMIIHATT Ug SFfAUROMY

(consumer needs and motivations)

I1I-Rural and agricultural

marketing

1. YTHIOT fAUoE—3TaeIRoT, Bfd Ud A8

(Rural marketing —concepts, image and importance)

2. BfY T fIUO —3faeROT, YR Ud aiiehrol |

(Agricultural marketing — concepts, nature and classification)

IV International marketing

1. RIS fIuoH—ammery, & gd Ui |

(International marketing-meaning, scope and nature )

2. foratd AISH—3Merg Ud qifihyoT |

(Export organization- meaning and classification.)




M.Com. IV Sem.
Accounting Group

I-Corporte Accounting

1. HU 3T oW |

(Company final accounts .)

2. pufrai &1 AfFgsor

(Merger of companies )

II- Cost administration &

Control

1. Eid AIRTd oRITh-T—3TdeIRUTT Ud T

(Marginal costing —concepts and techniques )

2. Bl TUTa JEIT—3aERYT Ud 3§

(Total quality management — Concepts &objectives.)

ITI-Accounting Theroy

1. oIdih RIgd —3TYROT U q¥iIhoT |

(Accounting Theroy — Concepts , and classification.)

2. H1T GG TG hT—3TEROT Ud 31y |

(Human resource accounting — concepts and significance.)

IV Institutional Accounting

1. QIENT Wl YoTTell—3merg ud fafdrat

(Double accounts system — meaning and methods.)

2. BIcol USEH—3ITeyg Ud fafert

(Hotel accounting-meaning and methods.)




