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Assignment Topics of B.Com. (Hons.)  

H-IX Income tax law and  

 Practice   
1.

 

(Income tax – Heads of Income.)

2. 

(Tax Planning – Concepts & objects.) 

H-X  Management 

Accounting  

1. 

(Management Accounting- Meaning Scope & Functions.)

2. 

(Fund flow statement & cash flow statment.)

S-V  Marketing  

Management
1-
(Marketing management – meaning , and importance .)

 
(International marketing – concept nature & scope.)

H-XI  Goods and Service tax- 1.


(GST-Concept, objectives and structure.)

2.

(Registration under GST-Procedure for Registration). 

H-XII  Auditing 1. 

(Auditing –meaning , objectives and classification .)

2. 

(Vouching- Verification of Assets and liabilities.)

B.Com. (Hons) V Sem.

18/09/2020

B.Com. (Hons) VI Sem. 



S-VI  Financial 

Management
1-. 

(Capital Structure – meaning and determinants.)



(Financial market in India –Significance and classification.)
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I-Managerial Economics  

(Managerial Economics- Concepts and principles .)

2. 

(Business cycles-Concepts,  nature and phases )

II- Tax planning and 

management  
1. 

(Tax Planning –meaning , objectives and importance )

2. 

(Tax management – Concepts , objectives and areas)                                   

III-Enterterneurship skill 

development  
 

(Enterterneurship – concepts , and theories .)

2. 

(Entrepreneurial development programme.)

IV Accounting for managerial 

decisions    

(Management accounting –meaning , nature & importance.)


(Management audit – concepts and features. )  

M.Com. III Sem.

18/09/2020



I-Advertising & sales 

management 

 

(Advertising –concepts , scope and functions.)

2. 

(sales management – concepts, objectives and functions. )

II- Consumer behavior    1. 

(Consumer behavior –concepts and determinants )

2.  

(consumer needs and motivations)                                   

III-Rural and agricultural 

marketing 

 

(Rural marketing –concepts, image and importance)

2. 

(Agricultural marketing – concepts, nature and classification)

IV International marketing  

 

(International marketing-meaning, scope and nature  )

(Export organization- meaning and classification.)  

M.Com. IV Sem. 
Marketing Management 

Group 



I-Corporte Accounting  

(Company final accounts .)

2. 

(Merger of companies )

II- Cost administration & 

Control    
1. 

(Marginal costing –concepts and techniques )

2. 

(Total quality management – Concepts &objectives.)                                   

III-Accounting Theroy   

(Accounting Theroy Concepts , and classification.)

2. 

(Human resource accounting – concepts and significance.)

IV Institutional Accounting    
 

(Double accounts system – meaning and methods.)


(Hotel accounting-meaning and methods.)  

M.Com. IV Sem.
Accounting  Group 


